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The fi igures in the right-hand margin ‘indicate marks.

Candidates are requzred to give their answers in thelr ~
own words as far as practicable.

1. Ané\&cr any ﬁvé questions: o - 2x5=10
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i) Who is (:lalledf ‘Retailer’?
ii) Write two differences bet\}x"een wholesale
marketing and retail marketmg
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"jii) Write two differences between -orgamsed and
unorgamsed retailing;
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" iv)’ What do you mean by ‘Retail Merchandise?

v) What doyou mean by ‘super market’? -
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Vi) 'Deﬁne ‘Chain Store’.
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vii) ‘Write two ad?arltages of 'Depart'menta.f Store'.
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viii) Deﬁne ‘E-retallmg
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2. . Answer any two questions: . 5x2%10
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i) Distinguish between serv1ce retalhng and
product retailing.
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ii) Discuss the limitations of Consumers Co-
operanve Society. :
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iii) Dlstlngulsh between Store and Non—store
| Retailing. _
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1v) Discuss the 1mportance of ngltai Brandmg in

- Retail Marketmg
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Answer any two questions: © 10%2=20" ‘
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i) Discuss the important functions of Retailers.
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i) Discuss the different stratégies of retail pricing.
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iii) Dlscuss in brief, the dlfferent Promotlon-Mlx.
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iv) Dlscuss the global trends in retallmg
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