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The figures in the right-hand margin indicate marks.

Candidates are required to give their answers in
their own words as far as practicable.

Students have the option to give answer to the questions
either BCOM-H-DSE-T-03A OR BCOM-H-DSE-T-03B.

1. Answer any ten questions: : 2x10=20
@- I wif et Tea vl ¢
i) What is Scientific advertisement?
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ii) What is 'Demonstration Effect’?
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iii) Mention any two essential elements of
advertisement copy.
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iv) Define 'media planning'.
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vi)

vii)

What is the difference between national”

advertising and local advertising?
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Mention any two demerits of internet

advertising.
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What is copy testing techmque to measure the. -

- effectiveness of advertising?

viii)
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State the primary objective of Advertlsmg
Media Research. :
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Name any two types of advertising agen01es. .
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What do you mean by 'Top-down Budgeting' in
advertising?
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What is ‘deceptive advertlsmg‘7
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Xii)

How does advertlslng reduce the selling price

. of products?
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Xiil) What.is communication in advertising?

Retow oMz F?
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xiv) What is an Advertisement Campaign?
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xv) Who is the "Father of Advertising"?

2. Answer any four questions:
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i)

Explain the functions of 'ad\;ertising agencies.
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Define advertisement. Explain how advertlslng
differs from sales promotion. 243
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Differentiate between Publicity and Advertising,. -
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Explain the steps in the advertisement copy

~ development process.
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Write a short note on ‘ethical aspects of
advertising'.
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vi)
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What is AdvertlsementV What are its
objectives? . T 243 -

ﬁmvmmaca?ﬁ@mm%m%ﬁs?
| 3  [Tum Over]



3. Answer any two questions: 10%x2=20
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i)

iii)

What factors would you consider while

selecting an appropriate medium for
advertising?
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What is a full-service ad agency? What are the
various functions performed by such agencies?
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Discuss some of the reasons why some
companies decide not to measure effectiveness
of advertising. Explain why this may or may not
be a good strategy.
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Discuss the major internal and external factors
involved in advertising planning and decision
making. 3+5
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