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Candidates are required to give their answers in their

1.  Answer any ten questions:

own words as far as practicable.
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What is Marketing environment?

et sifaicae e

What is '4P' concept of Marketing mix?
TRsferey fSeieel "ap' el Fi e

What is Marketing?

fsieley 2

Define consumer Behaviour.

(TSI DB el 718 |

Mention any two Personal factors which

influences consumer buying behaviour.
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What is Geographic Market Segmentation?

co19lferss e e Fi 2

What is Consumer Product?
clol=iely 2

What do you mean by Brand Label?

T (ETEE 6100 B (RN 2

What do you mean by Maturity Stage of Product
Life Cycle?

#A(elTE Gl Aifelfs 2R wice @I e
What is the full form of '"MRP'?

'MRP'-3 2[(31 95 1 2

What is Mark-up Pricing?

e QGG Wi feyefizel Fie

Define Personal Selling.

Jfeere e sice wie |

What do you mean by Itinerant Retailer?
G Yol AR 00 F (NI 2

What do you mean by Channel of Distribution?
TH(TR Sif9212 @ICe I (I 2

What is Speciality Stores?
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2. Answer any four questions: 5%x4=20
-] BTG 2eas Ted 7l ¢
1)  Distinguish between Selling and Merketing.

e Rvtertra ey A el 4|

11)  Discuss the nature of Marketing.
TRlelteT &S SETb 541 |

111)  What is Product? Explain its importance.
sfely F 2 9 @G AT T |

iv) Discuss the importance of Price in the
Merketing Mix.

TRrsfele] TaReftel M 2Py STl 9 |
v)  Discuss the different types of distribution

channel.

ffeq 2o 5+ 2ol AR SNEv 4 |

vi) Discuss how Psychological factors influences

consumer buying behaviour.
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3. Answer any two questions: 10%x2=20
@I 7B &0sd e e ¢
1)  Discuss the different bases for Market-

Segmentation.
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Discuss the different stages of Product life
cycle by a graph.
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Discuss the Pricing Policies of a Product.

oltepa viN fNdiaceg Afewier SiEna 4 |

Discuss how Political Environment effects in

Marketing.
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