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The figures in the right-hand margin indicate marks.

Candidates are required to give their answers in their

own words as far as practicable.

Answer any ten questions: 2x10=20
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1)  What is a store?

faidll v e

1)  What is meant by Product Life Cycle?
(e GIbE T@TCe 6 (RITR 2

111) Define Advertising.
fresioite sices] wie |

1v)  What is marketing mix?
i e e

v)  What is pricing?
SETfEiEd S A0 2

vi) Define sales promotion.
R P -9 kel 1S |
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vil) What is brand equity?
TS 22T 62
viil) What is marketing research?
faiere sicaaen 5 e
1x)  Who are the loyal consumers?
oS (OIS P T 22
x)  Whatis a brand?
ENCEGONENCIE:
xi) What is meant by penetration pricing?
SECSU! o1y (e I0 (& (IR 2
xii) What is a supermarket?
A SFG FICF 6T 27 2
xiil) What is retail marketing?
Yol fRoielw <ere f6 (i e
xiv) What is a speciality store?
FreiTigre el <eice e it e
xv) What is labelling?
(AT <eTes & @re
Answer any four questions: 5x4=20
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1)  Name and define the four Ps of the marketing
mix.
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iii)

Vi)

Answer any two questions:

Define Promotion and describe its 3 objectives.
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Define marketing management. State any three
objectives of marketing management. 2+3
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Why market segmentation is important in
marketing management?
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Distinguish between consumer goods and
industrial goods.
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Describe the factors that affect the pricing of a
product.
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10x2=20
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i)
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What is selling? Distinguish between advertising
and promotion. 2+8
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iii)
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What is packaging? Explain the role and
importance of packaging in marketing
management. 2+8
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Describe the different pricing policies and
strategies. 10
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What is consumer behaviour? Why does it play
such a crucial role in marketing management?
3+7
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